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PLAN DE INVATAMANT
STUDY PLAN
VUYEBHbIV JIAH
pentru ciclul I, studii superioare de licentd
Cycle I, Licence Degree
[{uxn I, cmenens nuyeHsuu

Nivelul calificdrii conform ISCED/CNC-6
Level of Qualification, ISCED/CNC — 6
Vpoeenv kéanugpuxayui, ISCED/HKII - 6

Domeniul general de studii —101 Servicii publice
General Field of Study — 101 Personal services
O6wasn obnacme obyyenus -101 I'ocyoapemeetinoie yeiyeu

Domeniul de formare profesionald—1013 Servicii hoteliere, Turism si Agrement
Professional Training Field — 101 3 Hotel, Tourism and Leisure
O6nacme npogheccuoHanbHot no020Mo6KU - 1013 Focmunuynelil 6usHec, mypusm u 00cye

Specialitatea — 1013.1 Servicii hoteliere, turism si agrement
Specialty — 1013.1 Hotel, Tourism and Leisure
Cneyuansiocmo - 1013.1 Focmunuunoiil busHec, mypusm u 00cy2

Numdrul total de credite de studiu — 180
Total Number of Credits — 180
Obuyee konuuecmeo yuedHblxX Kpeounoe — 180

Titlul obtinut — Licentiat in Servicii publice
Title awarded — Bachelor of Personal Services
[onyuennoe 36anue - bakaraspa 6 obnacmu 20cyoapemeenHoll cryxcool

Baza admiterii — diplomi de bacalaureat, diploma de studii profesionale sau un act echivalent de studii
Access Requirements — Baccalaureate Diploma, Diploma of Professional Studies or an equivalent academic certificate
Ochosanue o5 nocmynienus. - ouniom bakaraspa, Ouniom o npogheccuonanbHoM 00pPA306anU Wi IKEUCANEHMHAA Kkeanuurayus

Limba de instruire - romini, englez, rusa
Language of Instruction - Romanian, English, Russian
S3vik 0BYUeHUs. - PYMBIHCKULL, GH2TUTICKUT, pyccKul

Forma de organizare a invdtaméantului —cu frecventa
Mode of Study — full-time

Pedicum 06yueHus — OuHoe

inregistrat/Registered with/ 3apecucmpupocar

Agentia Nationald de Asigurare a Calitiitii in Educatie si Cercetare
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Hayuonanenoe azenmemeo no 0decneueHulo kauecmea 6 obpazosanue u UccNe008aHUSA
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CALENDARUL UNIVERSITAR
Academic Calendar
Axademuueckuti KaieHoapo

Anul de Activitati didactice Lo
studii Tl dax;nuuecrcaﬂ Sesiuni de examene Vacante
T00 DeamenbHOCHb DK3amenayuoHHble ceccuu Stagii de practici Kanuxynot
1 L Exam sessions Ipaxmuxa Holidays
obOyyenus Teaching activities Internshins
Year of Sem. 1 Sem. 11 Sem. 1 Sem. 11 P Iarna Primivara Vari
study Sem. 1 Sem. 11 Sem. 1 Sem. 11 Winter Spring Summer
Cem. 1 Cem. 11 Cem. 1 Cem. 11 3uma Becna Jlemo
Anul I septembrie- februarie - decembrie — iulie-
1To0 decembrie mai ianuarie mai - iunie Sem. IT ianuarie aprilie august
Year 1 ceHmAOPb- Bespans-naii 0exaopb- mati-uions May Cem. 11 P an ep% il wonb-
Oekabpo pazio-) AHEAps — June Sem. Il P pett 4p aszycm
February - January
September- M. December — July-
December @ January August
?Il;:'lan septembrie- februarie - decembrie — aprilie iulie-
17 0 P decembrie aprilie ianuarie aE o Sem. IV ianuarie Mai august
ear CceHmAOPb- Geepanv- dexabpb- Ap rl' / Cem. IV AHBAPb mai uro1b-
dexabpo anpeib SHBAPD pr Sem. IV January May aszycm
September- February - December — July-
December April January August
Anul ITT septembrie- . . martie-aprilie .
1l Too noiembrie lanml;rtliz - noiembrie Mapm-anpens Cesﬂij';/;; gelm ianuarie aprilie
Year 3 cenmsopo- HO516pb March- April : ’ SAHBAPD anpenb
AHEAPL-Mapm V& VI .
HOA6Pb November January April
January -
September- March
November
Total
saptaméani
Hroro 40 34 9 8 17 8 3 18
Hexeb
Total
week
PLANUL DE INVATAMANT PE ANI DE STUDII
IIJIAH YYEBFHOI'O IIPOIL[ECCA 110 I'OJAM OFYYEHUA
STUDY PLAN ON YEARS OF STUDIES
Numarul de ore pe tipuri de
Numar de ore potu
Number of Hours Wi 0£ ::fvl;:ise:y gpes of
fcaiscapEckasss Konuuecmeo uacoe no euoam ™ n
oesamenbHoOCIU E 3 n 2 t
=5 E| BN
Cod/ Denumirea unititii de curs/modulului - § s S 5 g
Code/ Course/ Module - . § =% 2 § § 3 3 S Eies g
Koo Kypc/moodyns g5 4 E R S - g g3 3 ‘ng 3 E E E
Total S E| 55§| 22| 555 £s¢ E 8| 2= 8
Total §g§ ‘EEE 5§5§§§ 35§ S $
Bew | 255 2RE| VST 238 E<:
SSEl Ex3 2~ §
§| #39 £
Y
N
ANUL I
1st year/ 1 kypc
SEMESTRUL I
15 Semester / 1 " cemecmp
F.0.01 Teorie economica I examen
Economic theory I 180 90 90 30 60 exam 6
DKoHOMHUYECKast Teopus | IK3AMEH,
G.0.02 Limba engleza de afaceri in turism examen
Business English in tourism 150 74 76 74 exam 5
Jlenosou anenutickuil 6 mypusme OK3AMEH
F.0.03 Geografia turismului examen
Tourism geography 120 60 60 30 30 exam 4
["eoepaghuss mypusma DK3AMEN,
F.0.04 Dreptul afacerilor examen
Business low 120 60 60 30 30 exam 4
Jlenosoe npaso IK3AMEH,
F.0.05 Management examen
Management 150 76 74 46 30 exam 5
Menedoicmenm IK3AMEH,




Numar de ore
Number of Hours
Konuuecmeo uacos

Numiirul de ore pe tipuri de

activitati/

Number of hours by types of

activities

Konuuecmeo uacoe no euoam

® n
odeamenvHocmu g 2| »n e t
Z5E| =sQ
Cod/ Denumirea unititii de curs/modulului 5 3 g 3 3 g Y
Code/ Course/ Module - § =% = s §" g g N = : 5
Koo Kypc/mooynn g5 S8 g £g8 =23 ER 2
Total 55y 2% 8 s 5§ § 25§ ExZ| 28¢
=T E| S5 8§ g2gl 53 < 'S 5 8| 2R3
Total Ss§l ESs| 23538 g8 SRS = 5
Beezo 288 Z58|°CSXl 8538 8383
= = 8 = 8 S nag =8 X
SSE| 238 2~ §
S|l 2. =0 = 2
= = ~  §
IS
F.0.06 Servicii publice examen
Public services 180 60 120 30 30 exam 6
L ocyoapcmeennvle ycayau IK3AMEH,
G.0.07 Educatia fizica evaluare
Physical education 30 30 30 evaluati
Duzuneckas Kyrmypa on
TOTAL SEM. I
Total I Semester 930 450 480 166 254 30 30
Hmozo 1 " cemecmp
G.0.08 Limba romana de comunicare (pentru
alolingvi) evaluare
R{)manian lqnguage_ for communication 90 46 44 ) 46 ) evaluati
(for non-native speakers) on
PymuiHckuil 361K 011 00wenust (0 oyeHKa
ANTUNHCB08)
SEMESTERUL II
2" Semester / 2 cemecmp
F.0.09 Teorie economica Il examen
Economic theory Il 150 76 74 30 46 exam 5
DxoHomuueckas meopus 11 IK3AMEH
G.0.10 Tehnologii informationale de comunicare
Information technologies of examen
communication 120 60 60 60 exam 4
HUnghopmayuonno-kommynuxkayuonnsie IK3AMEH
MexHOI02UU
F.O.11 Finante examen
Finance 120 60 60 30 30 exam 4
Dunancel 9K3AMEH
F.O.12 Bazele contabilitatii examen
Basics in Accounting 150 76 74 30 46 exam 5
OcHosblL OYX2anmepcro2o yuema DK3AMEH,
F.0.13 Economia turismului examen
Tourism Economy 150 74 76 30 44 exam 5
DKoHOMUKA MYpU3MA IK3AMEH,
F.O.14 Marketing (in limba engleza) examen
Marketing (in English) 150 74 76 30 44 exam 5
Mapxemune (Ha anenuitickom s3vike) OK3aMEH
SP.0O.15 Practica de initiere in specialitate
J . examen
Speciality initiation internship 60 *42 13 exam 5
O3naxomumensHas nPaKmuka no
IK3AMEH
CHeYUAILHOCU
Total Sem. 11
Total 2" Semester 900 462 438 150 210 60 30
HUmoeo 2" cemecmp
G.0.16 Limba romana de comunicare (pentru
alolingvi) evaluare
Romanian lqnguage for communication 90 46 44 ) 46 ) evaluati
(for non-native speakers) on
Pymbinckuil 361K 0151 06ugerust (01 oyenxa
ANIUH2B0B)
Total Anul I
Total number for the Ist year of study 1830 912 918 316 464 90 0 60
Hmozo 3a nepswlil 200 06yueHus
Anul IT
Second Year/ Bmopoii 200
Semestrul 111
3" Semester/ 3" cemecmp
S.0.17 Antreprenoriat sustenabil in turism 150 76 74 30 46 examen 5
(ODD) exam



http://www.feaa.uaic.ro/en/main/page/317

Numiirul de ore pe tipuri de

Numar de ore L
Number of Hours i) h?u'r‘s by opes of
activities
Konuuecmeo uacos
Konuuecmeo uacoe no euoam © (,)
odeamenvHocmu g 2| »n e t
25| 843
Cod/ Denumirea unititii de curs/modulului 3 g 3 3 a Y
Code/ Course/ Module 2 ) 5 & o 2 2 s O 8
s 23 5 S 8 = g IR =0y 9
Koo Kypc/mooyns § 5 Il =8 — 88 s 8 § 5 t 3
Total S| Zes| .3 88| 255 | ETS| 2R
Total soEl EsS|Es5 s <2E8 | < <
Bcezo §§§ _Eig 03 2338 Eéé
2| 2= & 8
S
Sustainable Entrepreneurship in tourism IK3aMeH
(DDO)
Yemotiuusoe npeonpunumamenscmeo 6
mypusme (L[YP)
S.0.18 Servicii turistice examen
Touristic services 180 90 90 46 44 exam 6
Typucmuueckue yciyeu IK3AMEH,
S.0.19 Corespondenta de afaceri in turism (in
limba englezd)
Business correspondence in tourism (in cexamen
; P 120 60 60 30 30 exam 4
English)
IK3aAMeEH
Henosas koppecnondenyus 6 cghepe
MypusMa (Ha aH2IULCKOM S3bIKe)
S.A.20 Patrimoniul national cultural i protectia
patrimoniului cultural
National heritage and cultural heritage
protection
Hayuonanvroe Kynomyproe nacneoue u examen
180 90 90 46 44 exam 6
OXpaHa KyJIbmypHO20 HACIeOUsl
S.A21 Management intercultural in turism dlsanen
Intercultural management in tourism
MedrcKynomypHblll MEHeOHCMEHM 8
mypusme
S.0.22 Comunicare si tehnici de vorbire in
public examen
Communication and public speaking 120 60 60 30 30 exam 4
techniques IK3aAMEH
O6werue u nyoIuuHbLe BLICIYNJICHUSL
U.A.23 Integrare economica europeana
European economic integration
Esponeiickas sxoHomMuueckas
uHmezpayus
U.A.24 Psihologie
Psychology
Tcuxonocus examen
U.A.25 Istoria si cultura civilizatiei europene 150 76 74 46 30 exam 5
History and culture of European IK3aMeH
civilization
Hcmopus u kynemypa esponetickoil
yusunuzayuU
U.A.26 Sociologie
Sociology
Coyuonozust
Total Sem. 111
Total 3" Semester 900 452 448 228 224 30
Hmozo 3" cemecmp
Semestrul IV
4™ Semester / 4" cemecmp
S.0.27 Standarde si norme in ospitalitate si
turism L - examen
Standara(s and norms in in hospitality 120 60 60 30 30 oxam 4
and tourism
IK3aMeH
Cmanoapmo u nopmul 8 cghepe
20CMenpUUMCmMea U mypusma
S.0.28 Gestiune hoteliera examen
Hotel management 120 60 60 30 30 exam 4
[ocmuHu4HOe ynpasiexue IK3AMEH
S.0.29 Activitatea agentiilor de turism si tour- examen
operatori (in limba engleza) 120 60 60 30 30 exam 4
The activity of travel agencies and tour IK3AMEH




Numar de ore
Number of Hours
Konuuecmeo uacos

Numiirul de ore pe tipuri de

activitati/

Number of hours by types of

activities

Konuuecmeo uacoe no euoam

2 g
desamenbHoOCmU E N E 2 Eq)
Cod/ Denumirea unitatii de curs/modulului 3 g § § a § 2
Code/ Course/ Module 2 ) 5 & o 2 2 s O 8
s 23 5 S 8 = g IR =0y 9
Koo Kypc/modynn 257 258 S8 =23 ER 2
Total =SS ¥ =% s - 3 55§ St & EX S 50 3
=T E| S5 8§ g2gl 53 < 'S 5 8| 2R3
Total S5l Exs| 258 58 SRS = 5
S8k =SS 9S%|l §53 ER
Bcezo §=§ '-E&Q Fad §-§§
soil 338 -
2| 2= & 8
S
operators (in English)
HesimenbHocms mypucmuyeckux
azenmcme u myponepamopos (Ha
AH2TUTICKOM S13bIKe)
S.0.30 Sisteme de rezervare in turism si
ospitalitate examen
Resei'val'zon Systems in Tourism and 120 60 60 60 oxam 4
hospitality
IK3AMEH
Cucmemvl GpOHUPOBAHUS 8 NypUIMe U
20CmenpuumMcmese
S.A31 Analiza activitatii economico-financiare
Analysis of economic and financial
activity
AHanuz s5KOHOMUYECKOU U (PUHAHCOBOTL examen
120 60 60 30 30 exam 4
OesimenbHOCmU .
S.A.32 Management financiar oKsamen
Financial management
Dunancosblil MeHeONCMEeHM,
SP.O. 33 Practica de specialitate examen
Speciality internship 300 *210 90 exam 10
IIpaxmuxa no cneyuanbHocmu IK3AMEH,
Total Sem. IV
Total 4" Semester 900 510 390 120 180 30
Hmozo 4" cemecmp
Total Anul II
Total number for the 2nd year of study 1800 962 838 348 404 0 0 60
Obwee Konuuecmaso 0 2-20 200a 00yHeHUs.
Anul Il 3" Year/3"200
Semestrul V
5™ Semester/ 5" cemecmp
S.0.34 Marketingul destinatiilor turistice
(proiect de an) examen
Ma/"ketmg of tourism destinations (year 120 60 60 30 30 oxam 4
project) ]
9K3aMeH
Mapkemune mypucmuveckux
Hanpaesienuil (Kypcosou npoexm)
S.0.35 Managementul proiectelor in turism examen
Project Management in Tourism 120 60 60 30 30 exam 4
Ynpasnenue npoexmamu 6 mypusme DK3AMEN,
S.0.36 Agrement si organizare de evenimente examen
Leisure and event organization 120 60 60 30 30 exam 4
Opeanuzayus 00cy2a u Meponpusimuil DK3AMEN,
S.0.37 Managementul calitétii in ospitalitate si
turism
Quality management in hospitality and 120 60 60 30 30 ezzzqnin 4
tourism
IK3aMeH
Meneodocmenm kavecmsa 6 unoycmpuu
20CMEenpuUMCmed U mypusma
S.A.38 Strategii de marketing digital in turism si
ospitalitate (in limba engleza)
Digital marketing strategies for tourism
(in English)
Cmpamezuu yughposozo mapkemunea 6 examen
mypusme u 2ocmenpuumcmee (Ha 120 60 60 30 30 oxam 4
AHEIULICKOM 53bIKe)
S.A.39 Gestiunea vanzarilor si relatiilor cu oKsament
clientii (in limba engleza)
Sales and customer relationship
management (in English)
Ynpasnenue npooascamu u




Numiirul de ore pe tipuri de

Numar de ore L
Number of Hours I 0‘5 cI;?vl;:iify ypes of
Koauuecmeo uacos Konuuecmeo uacoe no euoam & (,)
odeamenvHocmu § 3| w e t
. e . = =5E| EXR
Cod/ Denumirea unitatii de curs/modulului - §~ ES § 3 a S 3
Code/ Course/ Module - . § o T g § § 3 % 2 e 5
Koo Kypc/mooyns § 55 _E N ) — g $3 s g § £ t $
Total SS ¥ 23| cpy EES E5§ | ETS| 2=
Total tvE| Ex3|E38| 88| 288 < <
Bewo | 253 233 °CF 258 g8
SSE| B33 g~ 8
8
§| 239 £§
S
63AUMOOMHOUEHUAMU C KIUEHMAMU (HA
AH2TIUTICKOM A3bIKE)
SP.0.40 Practica de integrare profesionala examen
Professional integration practzuce 300 10 90 exam 10
Ipaxkmuxa npogheccuonanvhou s
unmezpayuu
Total Sem. V
Total 5" Semester 900 510 390 150 150 30
Hmozo 5" cemecmp
Semestrul VI
6" Semester/ 6" cemecmp
S.A.41 Turism cultural
Cultural Tourism
Kynomypnwvuii mypusm
S.A.42 Turism religios examen
Religious Tourism 90 46 44 28 18 exam 3
Penueuosnviii mypusm IK3AMEH
S.A.43 Turism urban
Urban Tourism
Topodckoil mypusm
S.A.44 Turism oenogastronomic (in limba
engleza)
Gastronomic Tourism (in English)
DHozacmporomuueckuil mypusm (Ha
AH2TULICKOM S13bIKe) examen
S.A.45 Turism rurql (in .hmba e'ngleza) 90 46 44 8 18 oxam 3
Rural Tourism (in English) T
Cenvckuil mypusm (Ha aneauiickom dhsanen
sA3vIKE)
S.A.46 Turism ecologic (in limba engleza)
Ecotourism (taught in English)
DKomypusm (Ha aHeIUICKOM A3blKe)
S.A.47 Turism de afaceri
Business Tourism
Henosoii mypusm
S.A.48 Turism de aventura examen
Adventure Tourism 90 44 46 26 18 exam 3
Tpuxmouenueckuti mypusm IK3AMEH
S.A.49 Turism medical
Medical Tourism
Meouyunckuil mypusm
S.0.50 Cultura afacerii si etica profesionala examen
Business culture and professional ethics 90 44 46 2% 18 oxam 3
Henosas kynvmypa u npogheccuonanvhas O
DMUKA
S.0.51 Leadership i managementul resurselor
zmaar)e hin and examen
eadership and Human Resource 120 54 66 8 26 oxam 4
Management
Jluoepcmeso u ynpasnenue oKsamert
4eNI068eHeCKUMU PeCYPCamu
SP.0.52 Practica de cercetare evaluare
Research internship 150 150 evaluati 5
HUccnedosamenvckas npakmuka on
oyenka
Teza de licenta examen
Bachelor’s thesis 270 270 exam 9
Juniomnas paboma IK3AMEH,
Total Sem. VI
Total 6" Semester 900 234 666 136 98 30




Numiirul de ore pe tipuri de
Numar de ore L
Number of Hours i) h?u'r‘s by opes of
activities
Konuuecmeo uacos
Konuuecmeo uacoe no euoam & (,)
odeamenvHocmu § 3| w e t
2w 3 == Q
Cod/ Denumirea unitatii de curs/modulului - 3 g § 3 g § 2
Code/ Course/ Module .3 EEs s §‘ g g N = : 5
Koo Kypc/mooynn ER N g £g8 =2:| Ex S
) a8 > [ Y St & Ev\'% =0 3
e ST 3| 555 ecgg ESE| RS S| 2R3
Total Ss il ESS| A58 E§8| <288 = =
B S8R S| OS] 533 8383
ce2o =8 3] E88 hn A 28 2
s3I 8| B & : 53 5
soil 338 a
2l 2= & §
S
Hmozo 6"cemecmp
Total Anul III
Total number for the 3" year of study 1800 744 1056 286 248 60
Obwee konuuecmeso ons 3°°) 200a obyuenus
TOTAL
TOTAL 5430 2616 2814 950 1116 90 0 180
HUTOI'O
Nota: orele de contact direct pentru stagiile de practicd sunt pentru activitatea studentului la entitate
Note: direct contact hours for internships refer to the student’s activity at the host organization
Hpu,weltal-me: KOHMAKMHblE YACbl NPAKMUKU OMHOCAMCA K oesimenbHOCmuU cznyOEHma Ha baze NpakKmuxku (S OPZLIHMSLH{MM)
PONDEREA UNITATILOR DE CURS / MODULELOR iN PLANUL DE INVATAMANT
VIIEJIbHBIU BEC YYEBHBIX JJTUCLUTI/IMH / MOJYJIEU B YYEFHOM I1JIAHE
WEIGHT OF COURSE UNITS / MODULES IN THE CURRICULUM
Functia in formarea
rofesionala .
P Total ore Nr. credite Pondere, %
Dyukyus 6 o
" . Obwee konuuecmeso 4acos Kon-60 kpeoumos Jons, %
npogeccuonanbHou
P Total Hours Number of Credits Share, %
nooeomoexe
Role in Professional Training
F 1470 49 27
G 270 9 5
U 150 5 3
S 2430 81 45
SpP 810 27 15
TL 270 9 5
Total 5400 180 100
STAGIILE DE PRACTICA
INTERNSHIPS
IIpaxmuxa
Durata
An de Times Numiér
Tipul stagiului de practica studii Sem. Ilpooonsxcumenvnocmo Perioada ECTS
Nr. d/o . h .
The internships Year Sem Siptimani o Period ECTS
Tun npaxmuxu Too Cem aptamani re Ilepuoo Credits
Weeks Hours
oOyueHus Heo g Kpeoumut
edenu acul ECTS
SP.O.15 | Practica de initiere in specialitate S
Speciality initiation internship mmat, fime
P I 11 2 60 May, June 2
O3HaxomumenvHas npaKmuKa no .
Maii, urons
CReyuaIbHOCmu
SP.0. 33 | Practica de specialitate mai, iunie
Speciality internship I v 5 300 May, June 10
Ilpaxmuka no cneyuaibHocmu Maii, uonv
SP.0.40 | Practica de integrare profesionala Septembrie,
Professional integration practice 1 v 5 300 octombrie 10
Tpakmuxa npogeccuonanvroti September, Octomber
unmezpayuu Cenmsabpv, okmaopb




Durata
An de Times Numir
Tipul stagiului de practica studii Sem. Ilpoodonscumenvrnocms Perioada ECTS
Nr. d/o . . .
The internships Year Sem Saptimani o Period ECTS
Tun npaxmuxu Too Cem aptamani re Ilepuoo Credits
Weeks Hours
00yueHus Heo Yne Kpeoumuwt
edenu acwel ECTS
SP.0.52 Practica de cercetare Aprilie, Mai
Research internship 1 VI 5 150 April, May 5
Hccnedosamenvekas npakmuka Anpenbv, mati
Total /Total/ imoeo 17 810 27
FORMA DE EVALUARE FINALA A PROGRAMULUI DE STUDII
FINAL EVALUATION
DOPMA UTOIOBOU OLJEHKU ITIPOI'PAMMABI OFYYEHUA
Numar de
Forma de evaluare finala a studiilor Terme.n e de credite/
Nr. Form of final evaluation of the studies orgamzare Number of
d/o Dopma umoz060ii oueHKu Period Credits
P " Ilepuoo Konuuecmeo
Kpeoumoe
Teza de licenta Tunie 9
1. Bachelor’s thesis
June
Jlunnomnas paboma
UNITATI DE CURS/MODULELE LA LIBERA ALEGERE
COURSE UNITS / FREE CHOICE MODUL
Numarul de ore pe
< tipuri de activitati/
Numar de ore Number of hours b i
Number of Hours umber of nours Y hypes
of activities
Konuuecmeo uacos -
Konuuecmeo uacos no
BUAM OesIMeNbHOCMU g Y
s Sl 2
2w B ==
. egx gee . < S 3 &) S H
Cod/ Denumirea unititii de curs/modulului - 2 § A2 24
Code/ Course/ Module - § =T s § 22 N p ) i
Koo Kypc/mooyno ;.3 3 S -E § § o g,g = 2 A Eg 3
Total [ S 325§ »2o ’5§§|9‘S ETglZ =
=TI =58 £ 8 <8 =) 9
Total t‘ag.::-g:::;Eg*.JE = N
B ESEZSs§OCSK 555 83
ceco :§§-_§§e wagl 28
SSE 23 g g~
S =
Anull - IstYear / 1xypc
Protectia civila
L.A.53 Civil protection 60 15 45 15 E 2
I'padicoanckas obopona
Limba Italiand/Englezéd/Franceza/Germana
L.A.54 Italian, Englth, Frenfh, Qerman } 120 60 60 60 E 4
Hmanvsanckuil, anenuiickuil, ppanyy3cruil,
HeMeyKuil
Limba Italiana/Engleza/Francezd/Germana
LASS Italian, Engllfh, Frenfh, Cierman ) 120 60 60 60 E 4
Hmanvsanckuil, anenuiickutl, ppanyy3ckui,
HeMeyKuil
Anulll — 2nd Year / 2rxypc
Managementul conflictelor (in limba engleza)
LAS6 Conflict management (in English) ) 120 60 60 30 30 E 4
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NOTA EXPLICATIVA

Prezentarea succintd a profilului specialititii, precum si a domeniului de formare profesionalid si domeniului
general de studii. Programul de studii ,,Servicii hoteliere, turism si agrement”, incadrat in domeniul general de studii 101 —
Servicii publice, vizeaza formarea specialistilor capabili sa raspunda cerintelor actuale ale industriei ospitalitatii, turismului si
agrementului. Specialitatea apartine domeniului de formare profesionald 1013 — Servicii hoteliere, turism si agrement $i este
asociata calificarii de nivel 6 CNC — Licentiat in servicii publice. Programul se adreseaza in principal absolventilor de liceu si
are drept finalitate formarea de competente necesare exercitarii unor functii de management, coordonare, consultantd si
executie 1n unitati hoteliere, agentii de turism, centre de agrement, structuri de informare turistica si alte entitati din domeniu.
Programul este elaborat in corespundere cu Nomenclatorul domeniilor de formare profesionala si al specialitatilor in
invatdmantul superior, aprobat prin Hotardrea Guvernului nr.482 din 28 iunie 2017 si Plan Cadru pentru studii superioare de
licentd (ciclul 1), de master (ciclul II), si integrate, aprobat prin Ordinul Ministrului Educatiei si Cercetarii nr. 510 din
07.04.2025.

Durata studiilor - 3 ani invatamant cu frecventa

Credite de studiu - 180 credite ECTS, 1 Credit ECTS - 30 ore

Forma de organizare - Invataimant cu frecventa

Obiectivele programului de studii, inclusiv corespunderea acestora misiunii universitatii, racordarea programului de
studii si a continuturilor din Planul de invatimant la tendintele internationale din domeniu. Scopul programului Servicii
hoteliere, Turism si Agrement este formarea competentelor transversale, generale si profesionale necesare pentru activitate
profesionald de prestare, organizare si administrare a serviciilor in industriile turismului si a serviciilor hoteliere, elaborarea,
promovarea si realizarea produselor turistice si hoteliere care sa corespunda cerintelor consumatorului si standardelor calitatii.
Absolventii programului sunt pregatiti pentru activitatea antreprenoriala in industria turismului si cea a serviciilor hoteliere.

Obiectivele programului de studiu Servicii hoteliere, Turism si Agrement sunt:

- evaluarea provocdrilor contemporane in industria ospitalitatii si turismului, cu accent pe dezvoltarea personala,
intelectuala si profesionala a studentilor, adaptata la schimbarile dinamice din domeniu;

- dobandirea cunostintelor fundamentale despre specificul industriei hoteliere, turistice si de agrement, incluzand
tendintele actuale si inovatiile din acest sector,

- imbunatatirea capacitatii de a analiza piata si de a implementa strategii de management si marketing eficiente in
activitatile turistice si hoteliere;

- dezvoltarea competentelor In utilizarea tehnologiilor informationale si de comunicare (TIC) pentru planificarea,
organizarea si gestionarea activitatilor din turism si ospitalitate;

- formarea abilitatilor de cercetare si analiza a pietei in sectorul serviciilor hoteliere si turistice, prin utilizarea metodelor
si instrumentelor moderne de analiza;

- oferirea cunostintelor tehnice si a instrumentelor necesare pentru crearea, dezvoltarea si implementarea proiectelor
turistice, orientate spre maximizarea performantei activitatilor din domeniu;

- formarea competentelor pentru analiza si evaluarea problemelor complexe din sectorul hotelier si turistic, prin
elaborarea de solutii sustenabile si inovatoare;
dezvoltare responsabild a sectorului.

Aceste obiective corespund misiunii Universitatii de Stat din Moldova si sunt corelate cu documentele strategice
institutionale: Strategia de dezvoltare a USM (2021-2026), Strategia USM privind activitatea de cercetare, dezvoltare inovare
(2024-2027), Strategia de internationalizare a USM (2021-2026).

Racordarea programului de studiu si a continuturilor din planul de invatdmant la tendintele internationale din domeniu.
La elaborarea programului de studiu s-au luat in considerare bunele practici europene cu referire la continuturile ofertei
educationale si s-au valorificat in cadrul programului prin includerea unor unitati de continut in vederea asigurdrii

Raportul Semetrical ,,Travel Trends Report 2024”; cét si recomandarile UN Tourism Academy din documentul ,,UNWTO
Tourism Education Guidelines”. Principalele tendinte turistice internationale relevd promovarea unui turism responsabil,
durabil si universal accesibil.

Evaluarea asteptarilor sectorului economic si social s-a realizat prin raportarea la standardul de calificare national,
Cadrul National al Calificarilor (nivel 6), cat si la cel european (EQF/NQF), dar si prin analiza fiselor de post aferente
ocupatiilor din CORM si ESCO, precum: manager in activitatea hotelierd, director agentie de turism, analist in turism,
manager receptie, manager evenimente etc. Totodatd, evaluarea pietei muncii s-a bazat pe consultarea rapoartelor ANOFM,
chestionare aplicate angajatorilor, precum si pe date furnizate de Camera de Comert si Industrie, Asociatia Patronald a
Industriei Turismului din Moldova si alti actori relevanti.

Consultarea partenerilor in procesul de elaborare a programului de studii a fost un proces colaborativ si iterativ, care
a implicat cadre didactice universitare, reprezentanti ai mediului de afaceri din turism si ospitalitate, absolventi activi 1n
domeniu, precum si studenti din ani terminali. Acest demers a contribuit la alinierea structurii curriculare si a continutului
disciplinelor la cerintele reale ale pietei muncii si la perspectivele de dezvoltare ale domeniului. in vederea realizarii unor
studii calitative si relevante In mediul real au fost realizate o serie de activitati prin rezultatul carora sunt reflectate necesitatile
si tendintele de pe piata muncii in domeniul Serviciilor Hoteliere si Turism. La nivel de facultate, in cadrul Comisiei de
Asigurare a Calitatii este inclus cAte un reprezentant al pietei muncii pentru fiecare domeniu de formare profesionala. In cadrul
sedintelor de lucru al Comisiei sunt discutate continuturile planului de invatamant, tipurile de sarcini pentru studiul individual,
metodele de desfasurare a lectiilor practice cat si corelarea unitatilor de continut pentru disciplinele predate si alte subiecte. Au
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fost analizate fisele de post a urmatorilor potentiali angajatori Ministerul Culturii al Republicii Moldova, Asociatia Nationala
pentru Turism Intern si Receptor din Moldova (ANTRIM), Hotelul Cortyard by Merriott, Hotelul Ambassador, hotelul Jolly
Alone, Radisson Blu Leogrand Hotel, Agentia de turism TatraBis, Agentia de turism PandaTur, Pensiunea Eco-turisticd Eco-
Resort Butuceni, Rezervatia Stiintifica-Naturald ,,Plaiul Fagului” in vederea determinarii calificarii necesare a unui specialist
din domeniul industriei turismului si identificarii necesarului de cunostinte, abilitati si competente ce vor fi asigurate prin
realizarea planului de studiu.

Relevanta programului de studii pentru piata fortei de muncd este confirmatd prin corespondenta directd a
competentelor dezvoltate cu cerintele exprimate de angajatori. Programul urmareste sa pregateasca specialisti adaptabili,
capabili sa gestioneze provocarile actuale ale industriei ospitalitatii si turismului, in conditiile unui mediu economic si social in
continua schimbare. Relevanta programului de studii ,,Servicii Hoteliere, Turism si Agrement” pentru piata fortei de munca
este evidentiata prin corelarea sa cu cerintele actuale din domeniul turismului si ospitalitatii. Programul dezvolta competente
recreere, managementul operational si financiar, precum si coordonarea echipelor. Adaptarea acestuia la tendintele europene si
nationale, cum ar fi cele prezentate in Strategia Nationald ,,Educatie 2030” si programele de sprijin pentru IMM-uri in turism,
asigura pregatirea absolventilor pentru o carierda competitiva, adaptatd cerintelor pietei muncii. Programul respectd si
obiectivele stabilite in ,,Programul National de Dezvoltare a Turismului 20267, care subliniazd importanta pregatirii
profesionistilor pentru industria turismului din Republica Moldova. Noutatea programului constd in accentul pus pe nevoile
economiei reale din sectorul hotelier si turism, identificate prin consultarea profesionistilor din domeniu, care au evidentiat
competentele generale si profesionale necesare absolventilor pentru integrarea pe piata muncii. De asemenea, programul de
studii a fost conceput in mod deliberat pentru a integra recomandarile si liniile directoare prezentate in ,,Ghidul de marketing
privind dezvoltarea turismului in Republica Moldova” (Ordinul nr. 336/2024), asigurand astfel o corelare stransda intre
pregatirea profesionald a viitorilor specialisti si politicile publice de promovare a turismului la nivel national.
si agrement” oferd absolventilor o pregatire complexa, care faciliteazd insertia profesionald intr-o varietate de contexte
organizationale din sectorul ospitalitatii, turismului si agrementului, atat la nivel national, cat si international. Corespondenta
dintre calificarea dobandita si nomenclatorul ocupatiilor din CORM si ESCO evidentiaza o gama largd de oportunitati
profesionale adaptate cerintelor actuale ale pietei muncii.

Astfel, absolventii pot activa in pozitii de conducere si coordonare, precum: manager in activitatea hoteliera (cod
CORM 141119), manager receptie (141120) sau manager de evenimente in domeniul ospitalier (141121), avand
responsabilitdti in organizarea operationala, administrarea echipelor si asigurarea calitatii serviciilor.

De asemenea, sunt vizate functii de conducere strategicd in cadrul agentiilor de turism, inclusiv in calitate de
director/directoare de agentie de turism (143902), director de agentie tour-operator (143903) sau director de centru de
informare turistica (143904), unde competentele in dezvoltarea de produse turistice, comunicare interculturald si leadership
devin esentiale.

in paralel, calificarea permite ocuparea unor functii analitice si de consultanti, cum ar fi cea de analist in turism
(263201), pozitie ce implicd elaborarea de strategii de dezvoltare turistica si analiza pietei. In sfera educational-culturala,
absolventii pot activa ca ghizi in institutii culturale (265916), valorificand cunostintele acumulate despre patrimoniul national
si capacitatile de interpretare turistica in medii multiculturale.

Prin urmare, programul asigura formarea unor profesionisti versatili, capabili sa contribuie la dezvoltarea durabila a
sectorului turistic, sa inoveze in prestarea serviciilor si sd se adapteze unui context economic in continud transformare.

Accesul la studii a titularilor de diplome obtinute dupa finalizarea respectivului program de studii. Absolventii
programului de studii, care au obtinut titlul — Licentiat in Servicii Publice au urméatoarele oportunitati de continuare a studiilor:

e Programe de master — nivelul 7 ISCED in domeniul Servicii Publice;

e Programe de master — nivelul 7 ISCED in alte domenii cu acumularea minimului curricular;

e Programe de formare continua pe tot parcursul vietii.

Competentele generale si profesionale asigurate de programul de studii sunt:

CG1. Realizarea studiilor de piatd a industriei turismului si ospitalitatii

CQ@G2. Organizarea activitatilor in contextul asigurarii eficiente a prestarii serviciilor turistice
CG3. Aplicarea normelor, reglementarilor si standardelor industriei turismului si ospitalitatii
CG4. Respectarea normelor etice si deontologice in activitatea de turism si servicii

CGS. Crearea si promovarea eficientd a produselor si serviciilor turistice si de ospitalitate
CG6. Dezvoltarea profitabilitatii organizatiei turistice/hoteliere

CG7. Crearea conditiilor standard conforme normelor si principiilor economiei sustenabile
CG8. Configurarea parametrilor de calitate adecvati perceptiilor-tip ale grupurilor tinta
Aria ocupationala 1: Turism si agrement

CP1. Planificarea activitatilor in domeniile serviciilor turistice si de agrement, adaptate la dinamica pietei
CP2. Administrarea rationald a resurselor umane, materiale si financiare

CP3. Asigurarea conditiilor optime privind valorificarea patrimoniului cultural

CP4. Dezvoltarea de produse si servicii turistice pentru imbunatatirea experientei clientului
CP5. Elaborarea strategiilor de marketing si vanzari

CP6. Aplicarea standardelor de calitate in realizarea serviciilor turistice

CP7. Implementarea practicilor sustenabile in activitatea entitatii turistice

Aria ocupationalia 2: Industria ospitaliera

12



CPS8. Planificarea activitatii operationale in cadrul structurii de cazare a serviciilor hoteliere de baza si suplimentare

CP9. Monitorizarea activitatilor lantului valoric a proceselor de servire a clientilor

CP10.Administrarea resurselor umane, materiale si financiare in vederea asigurarii serviciilor hoteliere in contextul diversitatii

CP11.Diversificarea ofertei serviciilor de ospitalitate prin crearea serviciilor suplimentare asigurand loialitatea clientilor

CP12.Asigurarea standardelor de calitate si sustenabilitate ale serviciilor de ospitalitate.

Lista rezultatelor invatarii.

1. analiza date relevante din piata turismului si ospitalitatii pentru a identifica tendintele si comportamentele consumatorilor,
utilizand diverse tehnici de cercetare

2. elabora planuri pentru activitatile si proiectele turistice, pentru a asigura organizarea eficientd a prestarii serviciilor
turistice

3. interpreta si aplica corect normele, reglementarile si standardele de calitate specifice industriei turismului si ospitalitatii in
conformitate cu schimbarile legislative

4. demonstra, in baza studiilor de caz, aplicarea normelor etice si deontologice din serviciile de turism si ospitalitate

5. crea produse si servicii turistice si de ospitalitate, adaptate diverselor segmente de clienti.

6. utiliza tehnici si strategii de marketing inovatoare pentru a promova eficient produsele si serviciile turistice si de
ospitalitate.

7. evalua tendintele si dinamica pietei turistice si hoteliere, utilizdind date si informatii relevante pentru a lua decizii
informate.

8.  elabora strategii flexibile si adaptabile care sa raspunda rapid schimbarilor pietei, avind ca scop maximizarea veniturilor
si minimizarea riscurilor.

9. aplica normele si reglementarile de sustenabilitate in elaborarea proiectelor de cercetare pentru serviciile turistice si de
ospitalitate

10. interpreta datele demografice si comportamentale in vederea asigurdrii conformitatii acestora cu asteptarile si nevoile
specifice diferitor segmente de clienti.

11. planifica activititile in domeniile serviciilor turistice si de agrement, utilizdind tehnici de management in vederea
maximizarii eficientei economice a entitatii.

12. identifica necesitatile de resurse umane, materiale si financiare pentru a asigura cresterea performantei organizationale.

13. monitoriza productivitatea resurselor umane, materiale si financiare pentru a asigura calitatea serviciilor oferite.

14. promova atractiile turistice prin informarea vizitatorilor cu privire la importanta patrimoniului cultural

15. crea o atmosfera autentica prin organizarea de evenimente culturale si interactiuni prietenoase cu vizitatorii, contribuind
la valorificarea patrimoniului cultural.

16. elabora pachete turistice adaptate nevoilor si preferintelor clientilor, oferind o experienta unica si memorabila.

17. utiliza tehnologiile moderne pentru a imbunatiti interactiunea si satisfactia clientilor, dezvoltdnd oferte turistice
diversificate pentru a atrage diferite segmente de clienti.

18. crea campanii de marketing axate pe diverse medii culturale, utilizind programe de loialitate si servicii personalizate

19. segmenta piata in functie de preferintele culturale si demografice, evaluand eficienta campaniilor de marketing in functie
de feedback-ul clientilor

20. aplica procedurile interne pentru a asigura conformitatea si imbunatatirea serviciilor turistice.

21. identifica resurse regenerabile pentru operarea entitatii turistice, elaborand strategii de reducere a deseurilor.

22. stabili impactul practicilor sustenabile a entitatii turistice prin raportarea ESG.

23. planifica activitatile zilnice In cadrul structurii de cazare, identificAind necesarul de resurse pentru prestarea serviciilor
hoteliere de baza si suplimentare.

24. ajusta procesele operationale, asigurand imbunatatirea eficientei si calitatii serviciilor oferite.

25. evalua fiecare etapa a lantului valoric pentru a asigura o servire eficienta a clientilor.

26. planifica resursele umane, materiale si financiare pentru a sustine operatiunile hoteliere intr-un mod eficient

27. identifica oportunitdti de creare a serviciilor suplimentare pentru a imbunatati oferta de ospitalitate si a loializa clientii

28. aplica standardele de calitate si principiile de sustenabilitate in prestarea serviciilor de ospitalitate.

EXPLANATORY NOTE

Brief overview of the specialization profile, the professional training field, and the general field of study. The
Bachelor's study program Hotel, Tourism, and Leisure Services, classified under the general field of study 101 — Public
Services, aims to train specialists capable of meeting the current demands of the hospitality, tourism, and leisure industry. The
specialization belongs to the professional training field 1013 — Hotel, Tourism, and Leisure Services and is associated with
Level 6 of the National Qualifications Framework (NQF) — Bachelor in Public Services. It primarily addresses high school
graduates and is designed to develop the competences required to perform management, coordination, consultancy, and
operational roles in hotels, travel agencies, leisure centers, tourist information offices, and other relevant institutions. The
program is developed in accordance with the Nomenclature of Professional Training Fields and Specializations in Higher
Education (approved by Government Decision No. 482/2017) and the Framework Plan for Bachelor’s (Cycle 1), Master’s
(Cycle Il), and Integrated Studies, approved by Order of the Ministry of Education and Research No. 510 of April 7, 2025.
Duration of studies — 3 years (full-time)
Study credits — 180 ECTS, with 1 ECTS equivalent to 30 hours
Form of education — Full-time studies

Objectives of the study program, alignment with the university mission, and correlation with international trends in
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the field. The main goal of the Hotel, Tourism, and Leisure Services program is to build transversal, general, and professional
competences necessary for providing, organizing, and managing services in the tourism and hospitality industries, as well as
for designing, promoting, and delivering tourism and hospitality products aligned with consumer expectations and quality
standards. Graduates are also prepared for entrepreneurial activity within the tourism and hospitality sectors.

The objectives of the program are:

e To assess contemporary challenges in the hospitality and tourism industries, focusing on students’ personal,
intellectual, and professional development aligned with dynamic changes in the field;

e To acquire fundamental knowledge regarding the nature of the hospitality, tourism, and leisure industries, including
emerging trends and innovations;

e To enhance students’ capacity to analyze the market and implement effective management and marketing strategies in
tourism and hospitality operations;

e To develop competences in using information and communication technologies (ICT) for planning, organizing, and
managing tourism and hospitality activities;

e To train skills in market research and analysis in the tourism and hospitality services sector, using modern tools and
methods;

e To provide technical knowledge and tools for creating, developing, and implementing tourism projects aimed at
optimizing performance in the field;

e To develop competences for analyzing and evaluating complex issues in the hotel and tourism sectors by proposing
sustainable and innovative solutions;

e To integrate sustainability principles across all areas of the hospitality and tourism industry, contributing to
responsible sector development.

These objectives align with the mission of Moldova State University and are consistent with its strategic documents:
USM Development Strategy (2021-2026), USM Strategy for Research, Development, and Innovation Activities (2024—2027),
and the USM Internationalization Strategy (2021-2026).

Alignment of the study program and curriculum content with international trends in the field. The development of
the study program has taken into account best European practices regarding educational content. These practices were
integrated through relevant curricular content ensuring program compatibility with international standards, as outlined in the
OECD “Tourism Trends and Policies 2024, Amadeus 2024 Travel Trends Report, Semetrical Travel Trends Report 2024,
and the UN Tourism Academy’s “UNWTO Tourism Education Guidelines”. The main global tourism trends highlight the
promotion of responsible, sustainable, and universally accessible tourism.

Assessment of economic and social sector expectations. The program’s relevance was assessed against both the
national qualification standard (NQF Level 6) and the European Qualification Framework (EQF). The occupational profiles
analyzed (in line with CORM and ESCO classifications) include hotel manager, travel agency director, tourism analyst, front
office manager, event manager, among others. Additionally, market needs were assessed through ANOFM reports, employer
surveys, and data from the Chamber of Commerce and Industry, the National Inbound Tourism Association of Moldova
(ANTRIM), and other stakeholders.

Consultation with stakeholders in the program development process. Program development was an iterative and
collaborative process involving academic staff, tourism and hospitality business representatives, alumni, and senior students.
This collaborative approach ensured that the curricular structure and course content were aligned with real labor market
requirements and current trends in the field. To better reflect labor market needs and tendencies, qualitative studies and
consultations were carried out. Furthermore, within the Faculty’s Quality Assurance Committee, a labor market representative
is appointed for each training field. These representatives contribute to regular discussions on curriculum content, types of
student assignments, teaching methods, and alignment between course content and labor market needs.

Job profiles were analyzed for the following potential employers: the Ministry of Culture of the Republic of Moldova,
ANTRIM, Courtyard by Marriott Hotel, Ambassador Hotel, Jolly Alon Hotel, Radisson Blu Leogrand Hotel, TatraBis Travel
Agency, PandaTur Travel Agency, Eco-Resort Butuceni, and the "Plaiul Fagului" Scientific Nature Reserve.

Relevance of the study program to the labor market. The direct correspondence between the developed competences
and the requirements expressed by employers confirms the labor market relevance of this program. It trains adaptable
professionals capable of managing the current challenges in the hospitality and tourism sectors in an ever-evolving socio-
economic environment. The program's alignment with national and European strategies — such as “Education 2030, support
programs for tourism SMEs, and the “National Tourism Development Program 2026” — ensures that graduates are well-
prepared for competitive, market-relevant careers. What distinguishes this program is its strong focus on the real economic
needs of the tourism and hospitality sectors, identified through professional consultations that highlighted the essential general
and professional competences needed for graduate employability. Furthermore, the study program was deliberately designed to
integrate the recommendations and guidelines outlined in the 'Marketing Guide for Tourism Development in the Republic of
Moldova' (Order No. 336/2024), thereby ensuring a close alignment between the professional training of future specialists and
the national tourism promotion policies.

Graduate employment opportunities (correlated with CORM and ESCO classifications). The Hotel, Tourism, and
Leisure Services program provides comprehensive training that facilitates professional integration into various organizational
contexts within the hospitality, tourism, and leisure sectors, both nationally and internationally. The alignment between the
qualification obtained and CORM/ESCO occupational classifications reveals a wide range of professional opportunities.

Graduates can pursue leadership and coordination roles, such as Hotel Manager (CORM 141119), Front Office
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Manager (141120), or Event Manager in Hospitality (141121), with responsibilities in operations management, team
coordination, and quality assurance.

Strategic leadership roles are also accessible in travel agencies, such as Tourism Agency Director (143902), Tour
Operator Director (143903), and Tourist Information Center Director (143904), requiring competences in product
development, intercultural communication, and leadership.

Furthermore, the program qualifies graduates for analytical and consultancy roles, such as Tourism Analyst (263201),
which involves market analysis and strategy development. In the cultural-educational sphere, graduates may work as Cultural
Institution Guides (265916), applying knowledge of national heritage and tourism interpretation in multicultural settings.

In sum, the program cultivates versatile professionals capable of fostering sustainable tourism development, service
innovation, and adaptability to a constantly evolving economic context.

Access to further studies. Graduates who obtain the qualification Bachelor in Public Services may pursue the following
learning pathways:

* Master’s programs — Level 7 ISCED in the field of Public Services;
* Master’s programs — Level 7 ISCED in other fields, with curricular bridging requirements;
* Lifelong learning and continuing education programs.

General and professional competences ensured by the program

General competences (CG):
CGl. Conducting market research in the tourism and hospitality industry
CQ@G2. Organizing activities for the efficient provision of tourism services
CG3. Applying regulations, standards, and norms in the tourism and hospitality industry
CG4. Adhering to ethical and deontological norms in tourism and services
CGS. Designing and promoting tourism and hospitality products and services
CG6. Enhancing the profitability of tourism/hospitality organizations
CG7. Creating standard conditions in accordance with sustainable economic principles
CG8. Configuring quality parameters aligned with the expectations of target customer groups
Professional competences (CP):
Occupational area 1: Tourism and Leisure
CP1. Planning tourism and leisure services adapted to market dynamics
CP2. Rational management of human, material, and financial resources
CP3. Ensuring optimal conditions for cultural heritage valorization
CP4. Developing tourism products and services to enhance customer experience
CP5. Designing marketing and sales strategies
CP6. Applying quality standards in tourism services
CP7. Implementing sustainability practices in tourism entities
Occupational area 2: Hospitality Industry
CP8. Planning operational activities in hotel accommodation units
CP9. Monitoring customer service value chain processes
CP10. Managing resources to ensure hospitality services in diverse contexts
CP11. Diversifying hospitality offers to ensure customer loyalty
CP12. Ensuring quality and sustainability standards in hospitality services
List of Learning Outcomes

1. Analyze relevant data from the tourism and hospitality market to identify trends and consumer behavior using various
research techniques
Develop plans for tourism activities and projects to ensure efficient service provision
Interpret and correctly apply industry regulations, norms, and quality standards in line with legislative changes
Demonstrate ethical and deontological norms in tourism and hospitality services through case studies
Create tourism and hospitality products tailored to various customer segments
Use innovative marketing strategies to promote tourism and hospitality services
Evaluate tourism and hospitality market dynamics to support informed decision-making
Design flexible and adaptable strategies in response to market changes to maximize revenues and minimize risks
Apply sustainability norms in tourism and hospitality research project development

10. Interpret demographic and behavioral data to align services with customer expectations

11. Plan tourism and leisure activities using management techniques to improve economic efficiency
12. Identify human, material, and financial resource needs to enhance organizational performance

13. Monitor resource productivity to ensure service quality

14. Promote tourist attractions by informing visitors about cultural heritage

15. Create authentic visitor experiences through cultural events and personal interactions

16. Develop customized travel packages for unique and memorable experiences

17. Use modern technologies to improve customer interaction and satisfaction

18. Design culturally adaptive marketing campaigns with loyalty programs and personalized services
19. Segment the market by culture and demographics, assessing campaign efficiency based on feedback
20. Apply internal procedures to ensure quality and continuous service improvement
21. Identify renewable resources and develop waste reduction strategies in tourism entities

e Aol
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22. Evaluate the sustainability impact of tourism entities using ESG reporting

23. Plan daily hotel operations by identifying resource needs for basic and supplementary services

24. Adjust operational processes to enhance service efficiency and quality

25. Evaluate each stage of the service value chain to ensure effective customer delivery

26. Plan and allocate resources efficiently to support hotel operations

27. ldentify opportunities to create supplementary services that improve hospitality offerings and client retention
28. Apply quality and sustainability standards in hospitality service delivery

MMOSICHUTEJIbHASA 3AITUCKA

Kpamkasa xapakmepucmuxa npounsa cneyuanvhocmu, npogeccuoHanvbhoil oénacmu noozomoGKu u ooujezo
Hanpaenenusn ooyuenusn. OOpazoBarenpHas mporpamMma OaxanaBpuaTa [ ocmunuunble, mypucmuieckue u 00cy208vie yciyeu
OTHOCHTCS K 001IeMy HamnpasieHHto noarotoBku 101 — Obwecmesennvie ycayzu v HanpapieHa Ha MOJATOTOBKY CIEIHAJIHNCTOB,
CIIOCOOHBIX YJIOBJICTBOPSTH COBPEMEHHBIE TPEOOBaHMS HMHAYCTPUU TOCTEHIPHUMMCTBA, Typu3Ma M jocyra. CrenuaibHOCTb
BXOJuT B mpodeccuonanbHoe Hampasinenue 1013 — locmunuunsle, mypucmuueckue u 0ocy2o6vie yciyeu W COOTBETCTBYET
ypoBH0 6 HamwmonanpHoiti pamku kBanmupukaiuii (HPK) — baxanasp 6 obnracmu obwecmeennvix ycaye. Ilporpamma
OPHEHTHPOBAaHA NPEHMYIIECTBEHHO HA BBIITYCKHUKOB JIMLIEEB M HalpaBlieHa Ha (JOPMUPOBAHUE KOMIETEHIUH, HEOOXOUMBIX
JUIl  OCYILIECTBJICHHSI YNPABICHYECKOW, KOOPAMHALUMOHHOM, KOHCYJIbTAllMOHHONM W HCIOJIHUTEIBHON JAESITENbHOCTH B
TOCTHHHIAX, TYPUCTHYECKUX areHTCTBAX, IIEHTPax JOCYra, TypHCTCKO-MH()OPMAMOHHBIX OHcaX M APYTHX CTPYKTYpax B
naHHOH cdepe. IIporpamma paspaboTaHa B COOTBETCTBUH ¢ Homenknamypoii Hanpasienuil npo@eccuonanrbHoll noO20mMo8KY U
cneyuanvHocmel 8 gvicuiem obpazosanuu, yrBepxaeHHol [loctanoBienuem [IpaBurenscta Ne 482 ot 28 urons 2017 rona, a
Takxke ¢ Tunosvim yuebHvim naanom 01 bakanragpuama (yukn 1), macucmpamypser (yuxn II) u unmezpupoganuvlx npospamm,
yrBepka€HHbIM [Iprka3zom Munuctepcrsa oopazoBanus U Hayku Ne 510 ot 07.04.2025.

Cpok 06yuenus — 3 rona (ounast popma)

Yuebnwiii 06vém — 180 ECTS, 1 ECTS = 30 yacos
Dopma opeanuzayuu 0OyueHus — OuHas

Ilenu obpazosamenvnoii RPOZPAMMBL, COOMEEMCIMEUE MUCCUL YHUBEPCUMEMA, CO2NACOBAHUE C MENHCOYHAPOOHBIMU
menoenyuamu 6 ompacau. llenslo nporpammel [ ocmunuumbie, mypucmuieckue U 00cCyeo8bie YCaAy2u [BISAETCA
(opMHpOBaHHE TpaHCBEPCANbHBIX, OOIIMX M MNPOPECCHOHATIBHBIX KOMIIETCHIMH, HEOOXOAMMBIX ISl OCYIIECTBICHHS
JeATEIIFHOCTH 0 MPEI0CTaBIICHNIO, OPTaHN3AIMY U YIPABJICHHUIO YCIyraMH B HHAYCTPHU TypH3Ma M TOCTHHHYHOTO OM3Heca,
a TaKXke M0 pa3paboTKe, NMPOABMKEHHIO W PEATHM3ALUH TYPUCTHYECKHUX M TOCTHHHYHBIX IPOAYKTOB, COOTBETCTBYIOIINX
TpeOoBaHMSM  TMOTpeOHMTENIell M CcTaHJapTaM  KadecTBa. DBBIMyCKHMKM TpOrpaMMBl  TakXKe  IOJATOTOBIEHBI K
NpeANPUHUMATENBCKON IETEIbHOCTH B TyPHCTHUECKOM M TOCTHHIYHOI cdepe.

Lemu mporpammsr:

® OIICHKA COBPEMEHHBIX BBI30BOB B HWHIYCTPHH TOCTEIPHMMCTBA M Typu3Ma C aKIEHTOM Ha JIMYHOCTHOE,
MHTEJUIEKTYalbHOE U IPO(ECCHOHATIbHOE Pa3BUTHE CTYJCHTOB B YCJIOBHUSIX IMHAMUYHBIX U3MEHEHUH,

e opnajeHue (YHAaMEHTAIBLHBIMUA 3HAHUSMHU O CHeUU(HUKe TOCTHHUYHOTO, TYPUCTUYECKOIO M JIOCYrOBOro OH3Heca,
BKJIFOYAsl aKTyaJIbHbIE TeHACHIIMY U UHHOBAIMN B OTPACIIH;

® pa3BUTHE HABBIKOB aHalW3a pPbIHKA W BHEApEHUs] 3()(EKTHBHBIX CTpaTeruii MEHEeDKMEHTa W MapKeTHHra B
TyPUCTUYECKOU U TOCTUHUYHOM JI€ATENBHOCTH;

e (opmupoBaHue KomnereHuuii B oOmactn mpumeneHus WKT s mraHMpoBaHMS, OpraHW3alMM ¥ YHPABICHHS
IpoleccaMy B TypU3Me U cepe roCTENPUIMCTBA;

® TIOATOTOBKA K MPOBEJICHUIO MAPKETHHIOBBIX MCCIICIOBAHUH 1 aHAIN3Y PBIHKA TYPUCTHUECKUX M TOCTHHHYHBIX yCITyT
C UCTIOJIb30BAHNEM COBPEMEHHBIX aHAINTHIECKUX HHCTPYMEHTOB;

e IpHOOpETEeHNE TEXHWYECKUX 3HAHWI M WHCTPYMEHTOB JUIS CO3JIaHMS, PasBUTUS M PEATM3AlMM TYPUCTHIECKUX
IPOEKTOB, HAIIPABJICHHBIX Ha MOBBIIIEHUE P (PEKTUBHOCTH JIESITEILHOCTH B OTPACIIH;

® pa3BUTHE CIIOCOOHOCTH aHAJIM3UPOBATH M OIIEHHBATH KOMIUIEKCHBIE MPOOJIEMBI TOCTHHUYHOTO M TYPHCTHYECKOTO
CeKTopa, pa3pabarbiBasi yCTOWYHMBbIC © MHHOBAI[IOHHBIC PEILICHHUS;

® UHTErpalss NPUHIUIOB YCTOHYMBOTO pPa3BHTHsI BO BCE AacCHEeKThl TOCTHMHHUYHOTO W TYpPUCTHUYECKOro OH3Heca,
CIOCOOCTBYS OTBETCTBEHHOMY Pa3BUTHIO OTPACIH.

OTH 1eaH COOTBETCTBYIOT MHCCHHU [ OCyIapCTBEHHOTO YHHMBEpPCHTeTa MOJIOBBI M COTJIACYIOTCS CO CIEIYIOIINMU
CTpaTernueckuMu gokymentamu: Cmpameeuss pazeumus I'YM (2021-2026), Cmpamezusi Hay4Ho-uccied08amenbCckoi u
unnosayuonnou oeasmenvnocmu I'VM (2024-2027), Cmpamezusa unmepnayuonaruzayuu I'VM (2021-2026).

Coznacosanue 00pa3oeamenbHOll NPOZPAMMBL U €€ COOEPIHCAHUA C MEHCOYHAPOOHBIMU MEHOCHUUAMU 6 OMPACTIU.
[Ipu pa3paboTke mporpamMMbl YUUTHIBAIMCH JIyUIIHE €BpOIEHCKHE NPAaKTUKH B 00JacTH 00pa30BaTENbHOTO COJEpKaHMS,
BKItouast JokyMeHTol: OECD «Tourism Trends and Policies 2024y, Amadeus 2024 Travel Trends, Semetrical Travel Trends
Report 2024, a taxxe pekomennamu UN Tourism Academy B pamkax «UNWTO Tourism Education Guidelines». OcHOBHbIE
MEK/IyHapO/IHbIE TPEH/IbI TIOAYEPKUBAIOT 3HAYUMOCTh Pa3BUTHSI OTBETCTBEHHOI'0, YCTOHYMBOIO U MHKJIIO3UBHOT'O TypU3MA.

OueHnKa 0d#CUOAHUIL IKOHOMUUECKO20 U COUUANbHO20 CeKMOpa. AHaIM3 COOTBETCTBHSI NMPOTPaMMBI TPEOOBaHUIM
pBIHKA TPyJa MPOBOAWICA C YYETOM KakK HalMOHaibHOTrOo cTaHgapra kBanuoukammii (HPK, yposens 6), Tak nu EBponerickoit
pamku kBamudukanuii (EQF/NQF). bbui u3ydeHbsl THTIOBBIC JODKHOCTHBIE HHCTPYKIIMH M KBaJH(PUKAITMOHHBIE TPeOOBaHUS
mo no3unusiM B CORM u ESCO, Bximtouasi: ynpaBIstondil TOCTUHHUIICH, TUPEKTOP TYPUCTHUECKOTO areHTCTBA, aHAIUTHK B
TypHU3Me, aAMUHHCTPATOP PECEIIIH, MEHEKEP M0 OPraHU3aIMy MEPONPUATHH U Ap. Taroke ObUIN MPOaHATU3UPOBAHBI OTYETHI
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ANOFM, nannbsie Toproso-npomsinuieHHo# nanatsl, ANTRIM u npyrux npoduibHBIX OpraHm3alMi, a TaKXe OIPOCHI
paboronareneii.

Koncynemayuu ¢ 3aunmepecosanHsimu CoOpoHamMu 6 npoyecce paspabomku npozpammsl. Ilponecc pa3paboTku
NpOrpaMMbl ObUT KOJUIEKTHBHBIM M MTEPATHUBHBIM, C YYaCTHEM IIperojaBareliei, npeicTaBuTenel Ou3Heca, BHITYCKHUKOB H
CTYIEHTOB CTapIIUX KypcoB. BbUIM MPOBEEHBI KaueCTBEHHBIE HCCIEJOBAaHUS U pabouue BCTPEUH C MPEACTaBUTEISIMU PhIHKA
Tpyna. B Komuccuio mo oOecriedyeHnro kadecTBa (aKynbTeTa BKIIOYCHBI MPEACTABUTENN pPabOTOAATENEH IO KaKAOMY
HAINpaBJICHUIO IOATOTOBKH, C KOTOPBIMH OOCY)KIAIOTCSI ydeOHBIH IUIaH, METOJUKH MPOBEOCHUS IPAKTHUECKUX 3aHSATHH,
TUIIOJIOTHS HMHAWBUAYAIbHBIX 3aJaHUd M JAPYTHEe acleKThl. BbUTM W3y4deHBl OJDKHOCTHBIE MHCTPYKIMHM OT TaKHX
paboromareneii, kak MwuHHCTEepCcTBO KymbTypsl Pecmyommkum MomnmoBa, ANTRIM, rocturumsr Courtyard by Marriott,
Ambassador, Jolly Alon, Radisson Blu Leogrand, Typuctudeckue arearcTa 1atraBis u PandaTur, sxo-nnancnonat Eco-Resort
Butuceni, wayanviit 3anmoBenHuk Plaiul Fagului ¢ 1enpro ompeneneHUs HEOOXOAWMBIX 3HAHUH, YMEHHH M KOMIICTEHITHA
OyIyLIMX CHEeIUaTHCTOB.

Axmyanvnocms npozpammul 0na peiHka mpyoa. IlporpamMma AeMOHCTPUPYET BBICOKYIO CTENEHb COOTBETCTBUS
3ampocaM pbIHKa TpyJa Osarogaps GOpMHPOBaHUIO KOMIIETCHIMH, BOCTpeOOBaHHBIX paboTomatensiMu. OHa oOecrieuynBaeT
MOATOTOBKY I'MOKUX CIIEIIMAIMCTOB, CIIOCOOHBIX pearnpoBaTh Ha BBI3OBBI, MPUCYIUE COBPEMEHHON 3KOHOMHUKe. [Iporpamma
cornmacoBana co crparerusimu «OOpazoBanne 2030», mepamu moxmepxku MCII B Typusme, a Taxke HayuonanvHoi
npoepammou passumus mypusma 0o 2026 2o0a, 4TO TapaHTUpyeT €€ aKTyalbHOCTh. HOBH3HA MporpaMMbl 3aKIOYaeTcs B
aKIEHTE Ha pealbHble MOTPEOHOCTH OTPACIIH, BBISIBICHHBIC B X0/1€ KOHCYJIBTAaLlUH ¢ mpodeccuoHanamu. Kpome Toro, yaeOHbIN
IUTaH [IPOTPaMMBbl OBUI CIIEIMANBHO pa3paboTaH ¢ y4eTOM PEeKOMEHIAIWi 1 IOJIOXKEHUH ,,MapKeTHHIOBOIO PYKOBOZCTBA IO
pasButH0O TypmsMa B Pecrmybmmke MommoBa® (Ilpmkaz Ne 336/2024), uro obOecrednBacT TECHYIO B3aUMOCBS3b MEKIY
npodeccrnoHaNBHO TOArOTOBKOM OyAyIINX CIIENNATUCTOB U HAIIMOHAIFHOH MTOJMTUKON MPOABMKEHHS TypU3Ma.

Bo3moowcnocmu  mpyooycmpoiicmea  gvinycknukoe (¢ coomeemcmeuu ¢ CORM u ESCO). Ilporpamma
Tocmunuunvie, mypucmuueckue u 00cy206ble ycny2u 00ECIeYrBaeT BCECTOPOHHIO IOATOTOBKY, CHOCOOCTBYIOLIYIO
TPYAOYCTPOICTBY B Pa3IMYHbIX OPTaHU3AIMAX CEKTOpA TOCTCIPUIMCTBA U TypU3Ma.

BBIyCKHUKY MOTYT 3aHUMATh YIIPAaBICHYECKUE JODKHOCTH:

e ynpasistonuii roctununeit (CORM 141119),

e agMuHUCTpaTop pecentuH (141120),

e MeHeKep 1o Mepornpusatusam (141121);

® HPEKTOP TypUCTHIEecKoro areHTcTBa (143902),

e mpeKTop Typoreparopa (143903),

® MPEKTOP TypUCTCKO-HH(OpMAOHHOTO 1IeHTpa (143904).

Taxke BO3MOXKHa pab0oTa B AHAINTHIECKUX M KOHCYIbTaTUBHBIX JOJDKHOCTSIX, HAIIPUMED:

® aHANUTHK B TypusMe (263201),

® HKCKYpPCOBOJ B KYJIBTYPHBIX yUpexIeHUIX (265916).

Takum o6pa3zom, mporpamma (GOpMHPYET YHHBEPCAJIbHBIX CIEIMAJINCTOB, CIIOCOOHBIX K BHEIPEHHIO WHHOBAIUN M
YCTOWYMBOMY Pa3BUTHIO OTPACIIU.

IIpooonswcenue odyyenus. BeITyCKHUKY, TOMYYUBIINE AUIIIOM bakanaspa ¢ obracmu obwecmeenHvlx yciye, MOTYT
MPOIOJKHUTE O0YUIECHHUE 110 CIIeTYIOIUM HAIPaBICHUAM:

* Maructpatypa (yposerb 7 ISCED) B 001acTi 00IIIECTBEHHBIX YCIIYT;
» Maructparypa B Apyrux cdepax ¢ coOoieHneM TpeOOBaHUH 0 MUHIMYMY y4eOHOTO IIaHa;
* [IporpamMmbl HETIPEPHIBHOTO MPO(ECCHOHAIEHOTO 00pa30BaHusL.

Oobuwue u npogpeccuonanvhnvie Komnemenyuu, popmupyemoie NPOZPAMMON
O61mme komnerennun (CG):

CGl. [IpoBeneHre MapKETHHTOBBIX UCCIICAOBAaHHN B cpepe Typru3Ma U TOCTEIIPHAMCTBA
CQG2. Opraamzanus 3¢ppeKTHBHOTO MPEAOCTABICHHUS TYPUCTUIECKAX YCIYT
CQG3. [IpumeHeHne HOPM U CTaHJIAPTOB OTPACIH

CG4. CobmroneHre STHYECKUX U ICOHTOJIOTHUECKUX TPUHITATIOB

CGS5. Pa3zpaboTka ¥ MPOJABIKEHHIE TYPUCTHIECKUX MPOTYKTOB

CG6. IToBpImeHwe NpUOBUTEHOCTH TYPUCTHYECKIX OpTraHU3aui

CG7. BHenpenne yCTOWYHMBBIX CTAHIAPTOB B YIIPABICHHUE

CG8. Yuer cennuKy HeJIeBbIX ayIMTOPUI NpH 0OecrieueHNH KadyecTBa yCIyr
IIpogeccuonanbubie komnerenuuu (CP):

Obnacmy 1: Typusm u oocye

CP1. [InaHupoBaHuEe TYPUCTUUECKUX U JOCYTOBBIX YCIYT

CP2. PanyionansHOe yIpaBlIeHHE pecypcaMu

CP3. DddexrusHas padora ¢ KyJIbTypHBIM HacIeaueM

CP4. PazpaboTka TypUCTHUECKHUX TIPOTYKTOB

CPS5. Pazpabotka cTpaTeruii MapKeTHHTa U IIPOJaXK

CP6. [IpumeHeHNnE CTaHAAPTOB Ka4eCcTBa

CP7. BHeapeHue yCTOMUNBBIX MTPAKTHK B TYpU3ME

Obnacms 2: Unoycmpus cocmenpuumcmaa

CP8. IlnannpoBaHre TOCTUHUYHBIX OTIepaItuit
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CP9. KoHTpOJIb 1IETIOYKH CO3JaHUs IEHHOCTH B 00CITYKHBaHUN
CP10. YnpasieHue pecypcaMu € y4€TOM KyJIbTYpPHOTO pa3sHOOOpa3us
CP11. Pacmmpenue cekTpa FOCTUHUYHBIX YCIyT

CP12. OGecrieueHne KauecTBa U YCTOHYMBOCTH TOCTHHUYHBIX YCIIyT

A SRR ol ol e
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FAFKELN S NanEnbES

Cnucox pe3ynomamog o0yyenus (6bInyCKHble KOMNEMEHYUN):
AHanu3upoBaTh PEIHOYHBIE IaHHBIC M MOTPEONTEIHCKOE IIOBEICHHE
Pa3pabaTeiBaTh TUIAHBI U IPOEKTHI IS TypH3Ma
[IprMeHATh 3aKOHOIATENbHBIC HOPMBI M CTAaHJAPTHI KAYeCTBa
JleMOHCTpHPOBaTh 3HAHNE ITHKU U ACOHTOJIOTHH B TypU3ME
Pa3pabareiBaTh HHANBHIYATU3NPOBAHHBIC TYPUCTUIECKHE POIYKTHI
[IprMeHATh MHHOBALIMOHHBIE MAPKETHHIOBBIE CTPATETUH
O1eHNBaTh TEHICHIUH TYPUCTUYECKOTO PhIHKA JUISl IIPUHATHS PEIICHUI
Pa3pabarpiBaTh alalTUBHBIE CTPATETUH 11l PHIHOYHOW TUHAMUKH
WHTerpupoBaTh NPUHIUIIEl yCTOHYMBOCTH B HCCIIEIOBATEILCKYIO JIESTEILHOCTD
WHTteprperrpoBath AeMorpaduyeckue u noBeJeHYeCKUe JaHHbIC
[TnaHMpoOBaTh AEATEIBHOCTD B TYPH3ME C YYETOM 3KOHOMHYECKOH 3()(PEKTHBHOCTH
OmnpenensiTb NOTPEOHOCTH B pecypcax
KonTtponuposats 3 PEeKTUBHOCTH UCHOIB30BAHUS PECYPCOB
[Momynsipu3upoBaTh KyJIbTypHOE HacIeque CpeIu TYPHCTOB
Co3naBaTh ayTEeHTHYHYIO aTMOc(hepy depe3 KyIbTypHbIE MEPOIIPUSITHS
Pa3pabarsiBaTh TypUCTHYECKHE MAKETHI, COOTBETCTBYIOLINE OXKHUAAHUSIM KINCHTOB
Hcnons3oBaTh uQpoBbIe TEXHOJIOTHUH JUIS TIOBBILICHNS KauyecTBa 00CITyKUBaHHA
Co3naBaTh MapKETUHI'OBbIE KAMITAHUH C Y4€TOM KYJIBTYPHBIX 0COOCHHOCTEN
CerMeHTHUpOBaTh PHIHOK M OLIEHUBATh 3(p(HEeKTHBHOCTH KaMIIaHUH
Ob6ecneunBaTh BHYTPEHHUI KOHTPOJIb KauecTBa
WnentndununpoBars BO30OHOBIISIEMBIE PECYPCHI M pa3pabaThiBaTh AKOJIOTUUHBIE TPAKTHKH
OreHMBaTh BIUSHUE YCTOMYUBBIX MPAKTUK ¢ TomoInbio ESG-oTdueTHOCTH
[TnanupoBath eXeIHEBHBIE ONIEPALMH TOCTUHHLIBI
ONTUMH3HPOBATH OTIEPALMOHHBIE TIPOIIECCHI
O1eHNBaTh KaXKIbIH 3TAIl IETTOYKH 00CITyKUBAHHA
D¢ deKTHBHO yHpaBIsATh peCypcaMy B TOCTHHHIIE
Pa3pabarsiBaTh AOTOIHUTENBHBIE YCITyTH JUIS TIOBBIMLICHNS JIOSUTBHOCTH KIINEHTOB
[IpuMeHATh CTaHAAPTHI KauecTBA M YCTOHYMBOCTH B TOCTHHHYHOM OM3HECe
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MATRICEA CORELARII REZULTATELOR INVATARII FORMATE iN CADRUL PROGRAMULUI CU CELE ALE UNITATILOR DE CURS/MODULELOR
CORRELATION MATRIX OF THE LEARNING RESULTS FORMED WITHIN THE PROGRAM WITH THOSE OF THE COURSE UNITS / MODULES

MATPHLJA COOTBETCTBHA PE3YJIBTATOB OBYYEHUA, DOPMUPYEMBbBIX B PAMKAX [IPOI'PAMMABI, PE3YJIBTATAM OBYYEHUA 10 KYPCAM/MOLYJIAM

Competente conform standardului de competenta
Competences according to the competence standard

Codul Nr. de N
unititii de credite Komnemenyuu 6 coomsemcmesuu co cmanoapmom Komnemenyui
curs/mod . o de studii Competente generale Competente profesionale
ulului Denumirea “mtatl} de Number General competences Professional competences
Course/Mo curs/ modululu¥ Sem. of ECTS Obwue komnemenyuu Tpogeccuonanvivie Komnemenyuu
dule Code Course/Module Title Sem- | Credits | 1 ‘ 2 ‘ 3 ‘ 4 5 ‘ 7 ‘ 8 | 1 ‘ 2 ‘ 3 ‘ 4 ’ 5 6 ’ 7 ’ 8 ’ 9 ‘ 10 | 11 ‘ 12
Haumenosanue yue6noii Cenm.
Koo Konuuec —
. OUCYURTUHBY/MOOY TS Rezultate ale invatirii (RI)
yuebnou meo N
Oucuuniun KDeOUmMos Learning outcomes (LO)
y P
si/mooyis ECTS Pesynomamer obyuenus (PO)
1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28
F.0.01 Teorie economica I
Economic theory I 1 6 3 3
OkoHoMHuecKas Teopusi |
F.0.03 Geografia turismului
Tourism geography 1 4 2 2
Teocpagpus mypusma
F.0.04 Dreptul afacerilor
Business low 1 4 1,33 1,33 1,33
enosoe npaso
F.0.05 Management
Management I 5 0,83 0,83 0,83| 0,83] 0,83 0,83
Menedocmenm
F.0.06 Servicii publice
Public services 1 6 1,2 1,2 1,2 1,2 1,2
Obuwjecmeennvle yciyu
F.0.09 Teorie economica 11
Economic theory IT I 5
Dkonomuueckas meopus 11
F.O.11 Finante
Finance I 4 0,66 0,66 0,66 0,66 0,66 0,66
Dunancol
F.0.12 Bazele contabilitatii
Basics in Accounting I 5 25| 25
OcHosbl 6yxeanmepcko2o
yuema
F.O0.13 Economia turismului
Tourism Economy 11 5 0,71 0,71 0,71 0,71 0,71 0,71 0,71
Okonomura mypusma
F.O.14 Marketing (in limba engleza)
Marketing (in English) 1 5 0,55| 0,55 0,55| 0,55 0,55 0,55] 0,55 0,55] 0,55
Mapxemune (na anenuiickom
A3bIKe)
SP.0O.15 Practica de initiere in
specialitate
Speciality initiation internship I 2 0,33 0,33 0,33 0,33 0,33 0,33
O3HakomMumenvHas npaKmuxa
1o cheyuaibHoCmu
S.0.17 Antreprenoriat sustenabil in
turism (ODD)
Sustainable Entrepreneurship
in tourism (DDO) 1 5 1 1 1 1 1
Vemoituusoe
nPeOnpUHUMAMENbCMEO 6
mypusme (LIYP)
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Koo
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oucyuniun
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Denumirea unititii de
curs/modulului
Course/Module Title
Haumenosanue yueonoi
QUCYUNIUHB/MOOYA

Sem.

Cem.

Nr. de
credite
de studii
Number
of ECTS
Credits
Konuuec
meo
Kpeoumos
ECTS

Competente conform standardului de competenti
Competences according to the competence standard
Komnemenyuu 6 coomeemcmeuu co cmanoapmom KomMnemenyuil

Competente generale
General competences
Obwue komnemenyuu

Competente profesionale
Professional competences
IIpogpeccuonanvivle Komnemenyuu

=)

1| 2 I 3 I 4 I 5 6| 7

|

|9‘10

|11‘12

Rezultate ale invitirii (RT)
Learning outcomes (LO)
Pesynomamer obyuenus (PO)

10 11 12 13 14 15 16 17 18 19 20 21 22

23

24

25

26

27

28

S.0.18

Servicii turistice
Touristic services
Typucmuueckue ycayau

1

0,6

0,6

0,6

06| 06 06| 06| 06

0,6

0,6

S.0.19

Corespondenta de afaceri in
turism (in limba engleza)
Business correspondence in
tourism (in English)
Henosas koppecnonoenyus 6
cihepe mypusma (ha
AHSTULICKOM S13bIKe)

1

1,33

1,33 1,33

S.A.20

Patrimoniul national cultural si
protectia patrimoniului cultural
National heritage and cultural
heritage protection
Hayuonanvhoe Kyromyproe
Hacieoue u oxpana
KYJbHYpPHO20 HACTEOUs]

111

S.A21

Management intercultural in
turism

Intercultural management in
tourism

Mesickynomyphbiit
MEHEONCMEHM 8 ypusme

S.0.22

Comunicare si tehnici de
vorbire in public
Communication and public
speaking techniques
Ob6ujenue u nybnuuHvle
BLICIYNICHUS

1

1,33

1,33 1,33

S.0.27

Standarde si norme in
ospitalitate si turism

Standards and norms in in
hospitality and tourism
Cmandapmul u Hopmbl 6 chepe
20CMenpUUMCIGA U Mypusma

S.0.28

Gestiune hoteliera
Hotel management
Locmunuunoe ynpaeienue

03

03

03| 03

03

03] 03| 03

03

03

0,3

0,3

03

S.0.29

Activitatea agentiilor de turism
si tour-operatori (in limba
engleza)

The activity of travel agencies
and tour operators (in English)
[Heamenvnocms
MYPUCIULECKUX A2eHMCNE U
myponepamopog (Ha
AHSTULICKOM S13bIKe)

0,44

0,44

0,44

0,44

0,44 0,44

S.0.30

Sisteme de rezervare in turism
si ospitalitate
Reservation Systems in

0,66 0,66

0,66

0,66

0,66
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Codul
unititii de
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ulului
Course/Mo
dule Code

Koo
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oucyuniun
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Haumenosanue yueonoi
QUCYUNIUHB/MOOYA

Sem.

Cem.

Nr. de
credite
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of ECTS
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Konuuec
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Kpeoumos
ECTS

Competente conform standardului de competenti
Competences according to the competence standard

K()Mnemenuuu 68 coomeemcmeuu co cmaH()ameM Ko,wnemem;u[t

Competente generale
General competences
Obwue komnemenyuu

Competente profesionale
Professional competences
IIpogpeccuonanvivle Komnemenyuu

1|2|3|4|5 6|7|8|9

10|11

Rezultate ale invitirii (RT)
Learning outcomes (LO)
Pesynomamer obyuenus (PO)

10

11 12 13 14 15 16 17 18 19 20 21 22 23 24 25

26

27

28

Tourism and hospitality
Cucmembt 6ponuposanus
mypusme u 20CmenpuumMcmee

S.A31

Analiza activitatii economico-
financiare

Analysis of economic and
financial activity

Ananuz sKkoHoMuueckoll u
¢hunarncosotl dessmenvHocmu

0,66

0,66

0,66 0,66 0,66

S.A.32

Management financiar
Financial management
Dunancosbvlii MeHeoHcMeHm

0,8

0,8

08| 08

0,8

SP.O. 33

Practica de specialitate
Speciality internship
Ipakmuxa no cneyuanrshocmu

0,58

0,58 0,58 0,58

0,58

0,58 0,58 0,58 0,58 0,58 0,58 0,58 0,58 0,58

0,58

0,58

S.0.34

Marketingul destinatiilor
turistice

Marketing of tourism
destinations

Mapremune mypucmuueckux
Hanpasiexuil

0,57

0,57| 0,57( 0,57 0,57| 0,57| 0,57

S.0.35

Managementul proiectelor in
turism

Project Management in
Tourism

Vnpasnenue npoexmamu 6
mypusme

0,8

0,8

08| 08

0,8

S.0.36

Agrement si organizare de
evenimente

Leisure and event organization
Opeanusayus oocyea u
Meponpusimuil

0,8

0,8

0,8 08| 08

S.0.37

Managementul calitatii in
ospitalitate si turism

Quality management in
hospitality and tourism
Menedocmenm kauecmea 6
UHOYCIPUU 20CTERPUUMCIGA
u mypusma

0,57

0,57| 0,57| 0,57 0,57

S.A.38

Strategii de marketing digital
in turism si ospitalitate (in
limba engleza)

Digital marketing strategies
Sfor tourism (in English)
Cmpamezuu yugpposozo
Mapkemunea 6 mypusme u
2ocmenpuumcmee (Ha
AHSULICKOM S13bIKE)

04| 04

0,4

0,4

0,4 04| 04 04| 04| 04

S.A.39

Gestiunea vanzarilor si

05| 05

0,5

0,5

05| 05| 05 0,5
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Course/Mo
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Competente conform standardului de competenti
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K()Mnemenuuu 68 coomeemcmeuu co cmaH()ameM Komnemenuuﬁ

Competente generale
General competences
Obwue komnemenyuu

Competente profesionale
Professional competences
IIpogpeccuonanvivle Komnemenyuu

3

| s

o

1| 2 I 3 I 4 l 5 6| 7 l 8|

‘10|11

Rezultate ale invitirii (RT)
Learning outcomes (LO)
Pesynomamer obyuenus (PO)

10

11 12 13 14 15 16 17 18 19 20 21 22 23 24 25

26

27

28

relatiilor cu clientii (in limba
engleza)

Sales and customer
relationship management (in
English)

Vnpaenenue npooaxcamu u
63AUMOOMHOUEHUAMU C
KueHmamu (Ha aHeauiickom
s3bIKe)

SP.0.40

Practica de integrare
profesionala

Professional integration
practice

Ilpakmuxa npogeccuonanvhoil
unmezpayuu

0,35

0,35

0,35

0,35

0,35

0,35

0,35

0,35

0,35

0,35| 0,35( 0,35| 0,35| 0,35| 0,35| 0,35( 0,35 0,35| 0,35| 0,35( 0,35| 0,35| 0,35

0,35

0,35

0,35

S.A.41

Turism cultural
Cultural Tourism
Kynomypnuiit mypusm

VI

0,2

0,2

0,2

0,2

02 02| 02| 02 02] 02| 02{ 02] 02 0,2

0,2

S.A.42

Turism religios
Religious Tourism
Penueuosnbvlit mypusm

VI

0,2

0,2

0,2

0,2

02 02| 02| 02 02| 02| 02 02] 02 0,2

0,2

S.A.43

Turism urban
Urban Tourism
Topoockoui mypusm

VI

0,2

0,2

0,2

0,2

02 02| 02| 02 02] 02] 02( 02] 02 0,2

0,2

S.A.44

Turism oenogastronomic (in
limba engleza)
Gastronomic Tourism (in
English)
DHnozacmponomuyeckuil
mypusm (Ha GHIUUCKOM
A3bIKe)

VI

0,2

0,2

0,2

0,2

02 02| 02| 02 02] 02] 02{ 02] 02 0,2

0,2

S.A.45

Turism rural (in limba engleza)
Rural Tourism (in English)
Cenbckuii mypusm (na
AHRIULICKOM S13bIKE)

VI

0,27

0,27 0,27 0,27

S.A.46

Turism ecologic (in limba
engleza)

Ecotourism (taught in English)
Dkomypusm (Ha anenutickom
A3bIKe)

VI

0,25

0,25

0,25

S.A.47

Turism de afaceri
Business Tourism
Menosoui mypusm

VI

0,25| 0,25( 0,25]| 0,25 0,25 0,25

S.A.48

Turism de aventura
Adventure Tourism
Tpuknouenyeckuti mypusm

VI

0,25] 0,25 0,25 0,25

S.A.49

Turism medical
Medical Tourism
Meouyunckuit mypusm

VI

025| 025| 025 0,25 0,25
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Competente conform standardului de competenti
Codul Nr. de Competences according to the competence standard
unititii de credite Komnemenyuu 6 coomsemcmauu co cmanOapmom KOMnemeHyuil
curs/;nod . . de studii Competente generale Competente profesionale
ulului Denumirea “mtatl.l de Number General competences Professional competences
Course/Mo curs/ modululu¥ Sem. of ECTS Obwue komnemenyuu Tpogpeccuonanvivie Komnemenyuu
dule Code Course/Module Title Sem. 1 Credits | 1 | 2 l 3 | 4 5 6 l 7 l 8 | 1 | 2 | 3 | 4 5 6 | 7 | 8 | 9 ‘ 10 | 1 ‘ 12
Koo Haumenosanue yueonoi Cem. Konuec _
. QUCYUNIUHB/MOOYA Rezultate ale fnvitarii (RI)
yuebnou meo N
ucyunun Kpedumos Learning outcomes (LO)
si/mooyns ECTS Pesynomamer obyuenus (PO)
1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28
S.0.50 Cultura afacerii si etica
profesionala
Busines; culture' and VI 3 0.6 0.6 06| 06| 06
professional ethics
Henosas kynomypa u
npogeccuonanvias smukd
S.0.51 Leadership si managementul
resurselor umane
Leadership and Human VI 4 1 1 1 1
Resource Management
JIudepcmeo u ynpagnenue
4el108eHeCKUMU PeCyPCami
SP.0.52 Practica de cercetare
Research internship Vi 5 0,17| 0,17] 0,17| 0,17| 0,17| 0,17| 0,17 0,17| 0,17| 0,17 0,17| 0,17| 0,17| 0,17| 0,17| 0,17| 0,17| 0,17| 0,17| 0,17| 0,17| 0,17 0,17| 0,17| 0,17| 0,17| 0,17| 0,17
Hccneoosamenvcras
npakmuka
Teza de licenta
Bachelor’s thesis VI 9 0,32 0,32| 0,32| 0,32| 0,32| 0,32| 0,32 0,32| 0,32| 0,32| 0,32| 0,32| 0,32| 0,32| 0,32| 0,32| 0,32| 0,32 0,32 0,32| 0,32| 0,32| 0,32| 0,32| 0,32| 0,32 0,32| 0,32
Hunaomnas paboma
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